
AD GUIDELINES FOR PDF FILES
AD CREATION AND PREFLIGHTING
It is important to make sure that everything is correct in the native application file (page layout file) before proceeding to make a 
pdf file. When using layout programs that do not incorporate pre-flight functions, we recommend using one of the popular preflight
programs such as FlightCheck or Preflight Pro. The following are the items to check during the file creation and preflight stages:

• Correct ad size (see ADVERTISING RATES AND SIZES)

• At least 1/8 inch bleed (if the ad contains content that will extend to trim edge)

• For full-page ads, at least 1/4 inch clearance (safe area) from trim to type or rules inside trim area

• All fonts are active when writing native file to ps or pdf

• Fonts must not be menu styled (don’t use the ‘bold’ and ‘italic’ buttons in the measurements palette)

• All images are linked and updated, and none are scaled to more than 120% in layout app

• Effective resolution of halftone images should be 300 dpi (plus or minus 20%)

• Scans and illustrations are either TIFF, EPS, or JPEG (beware of high-compression jpegs)

• RGB colors and unintended spot colors will be automatically converted to CMYK; use at your own risk.

GENERATING PDF’S
If you are using InDesign or Illustrator to create your files, you can export pdf files directly from the application. We recommend 
that Quark users create PDF files by writing a postscript file and distilling it using Adobe Acrobat Distiller. Acrobat Distiller comes
with the Adobe Acrobat Standard and Adobe Acrobat Professional applications (but not Acrobat Reader).

IF YOUR PDF-CREATION SOFTWARE GIVES YOU CONTROL OVER FORMATTING OPTIONS, FOLLOW THESE GUIDELINES WHEN WRITING PDF FILES

• set registration marks and offsets (and bleed amounts if necessary) for full-page ads

• embed fonts and high-resolution images

• set file resolution to 2400 dpi, and do not downsample images lower than 300 dpi

• embed all fonts, do not subset

• If your software gives you a ‘color management’ option, select ‘off’ or ‘leave unchanged’

• Use compatibility setting ‘Adobe 5.0 (pdf 1.4)’ or ‘Adobe 4.0 (pdf 1.3)’

DO NOT CROP IN ACROBAT
The crop function in Acrobat alters the page formatting, which can create problems if the file is for high-quality printing.
Fractional ads should be created using a docment size equal to (or a bit larger than) the ad content in the native application.

PDF FILE PREFLIGHT
We recommend checking your pdf files for usability. If you have Acrobat Professional 6 or 7, you can use the built-in Preflight
function to check for missing fonts, low resolution images, file corruption, etc. (Use the “pdf x/1A” setting). If you don’t own
acrobat Pro, you can use a 3rd-party utility such as Apago PDF/X Check-Up, which is available at www.apago.com.

E-MAIL YOUR AD IN PDF FORMAT TO: DFG2@COLUMBIA.EDU
Ideally, SWOP certified proofs with color bars should be provided for all ads. A contract proof should be at least 1200 dpi and 
continuous tone. Low resolution laser or Inkjet are useful for checking content and color breaks, but are not considered contract proofs.

CONTACT DENNIS F. GIZA WITH ANY QUESTIONS
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Dennis F. Giza, Deputy Publisher

Phone: 212-854-2718, Fax: 212-854-8367, dfg2@columbia.edu

 



2008 ADVERTISING RATES

BLACK & WHITE $ ONE TIME $ THREE TIME $ SIX TIME $ TWELVE TIME

Full Page 6,570 6,240 5,900 5,590
2/3 Page 5,300 5,040 4,780 4,510
1/2 Page 3,690 3,500 3,330 3,140
1/3 Page 2,810 2,670 2,530 2,390
1/6 Page 1,540 1,460 1,380 1,310

TWO COLOR

Full Page 7,110 6,760 6,400 6,050
2/3 Page 5,730 5,440 5,160 4,870
1/2 Page 4,000 3,800 3,600 3,400
1/3 Page 3,050 2,900 2,750 2,600

FOUR COLOR

Full Page 7,760 7,370 6,980 6,600
2/3 Page 6,260 5,950 5,630 5,320
1/2 Page 4,360 4,140 3,920 3,710
1/3 Page 3,330 3,160 3,000 2,830
Back Cover 9,310 8,850 8,380 7,910

AD SIZES (ALL DIMENSIONS IN INCHES)

Full Page (bleed) 8.125 x 10.875
Full Page No Bleed 6.875 x 9.625
Trim 7.875 x 10.625
2/3 Page 4.5 x 9.625
1/2 Page (horizontal) 6.875 x 4.75
1/3 Page (square) 4.5 x 4.75
1/3 Page (vertical) 2.25 x 9.625
1/6 Page 2.25 x 4.75

Louisa Daniels Kearney, Advertising Director
Phone: 516-883-2828, Fax: 516-883-2819 ldkpub@aol.com
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2008 BOOK AND NONPROFIT ADVERTISING RATES*

BLACK & WHITE: 

Full Page $3,810 
2/3 Page 3,070 
1/2 Page 2,140 
1/3 Page 1,630 
1/6 Page 900 
Two Color: Add $300 per insertion ($600 for spread) 
Four Color: Add $700 per insertion ($1,400 for spread) 
*Rates are approximately 40% off general advertising rates 

AD SIZES 

(all dimensions in inches) 

Full Page (bleed) 8.125 x 10.875
Full Page No Bleed 6.875 x 9.625
Trim 7.875 x 10.625
2/3 Page 4.5 x 9.625
1/2 Page (horizontal) 6.875 x 4.75
1/3 Page (square) 4.5 x 4.75
1/3 Page (vertical) 2.25 x 9.625
1/6 Page 2.25 x 4.75

Only the following advertisers qualify for CJR’s discounted rate:  Book publishers, mail order advertising, colleges
and universities and foundations. Nonprofit organizations described in section 501C3 of the Internal Revenue Code
that engage primarily in philanthropic,charitable (and/or journalistic) activities also qualify. Industry and business
associations whose individual members would not qualify based on the above,do not qualify. Acceptance or rejec-
tion of advertising contracts and orders at CJR’s discounted rate is at the sole discretion of the Publisher.

For nonprofit advertising:
Dennis F. Giza, Deputy Publisher
Phone: 212-854-2718  Fax: 212-854-8368  dfg2@columbia.edu

For book advertising:
Allston-Cherry, Ltd.
Perry Janoski, Book Publishing Representative
Phone: 212-665-9885  Fax: 212-665-9973  allstoncherry@aol.com
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For book advertising:
Allston-Cherry, Ltd.
Perry Janoski, Book Publishing Representative
Phone: 212-665-9885  Fax: 212-665-9973  allstoncherry@aol.com
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SPECIAL BOOK ADVERTISING RATES FOR ANNUAL BOOKS ISSUE

A special issue devoted to journalism in books — how the book industry functions as a 
journalistic medium, and how good nonfiction writers operate within that industry, trying 
to find their way to an interested public. A perfect venue to highlight nonfiction journalistic
books, as well as those about the business and craft, and issues of journalism.

SEPTEMBER/OCTOBER 2008 SPECIAL PROMOTIONAL RATES

COLOR TREATMENT SIZE USUAL SPECIAL
1X 3X*

Black and White Full Page $3,810 $3,050 $2,450
2/3 Page $3,070 $2,460 $1,970
1/2 Page $2,140 $1,720 $1,380
1/3 Page $1,630 $1,310 $1,050
1/6 Page $900 $720 $580

Two Color Add $300 per insertion ($600 for spread)
Four Color Add $700 per insertion ($1,400 for spread)

* An ad in CJR's BOOKS issue, September/October 2008, with a contract to run at least 
two more ads in any issue or issues in a twelve-month period.

INSERTIONS ORDERS (AND 3X CONTRACTS): JULY 23, 2008.

MATERIALS: AUGUST 6, 2008

PLEASE NOTE: ONLY BOOK PUBLISHERS QUALIFY FOR THESE SPECIAL RATES. ACCEPTANCE OR REJECTION OF ADVERTISING

CONTRACTS AND ORDERS AT CJR'S DISCOUNTED RATE IS AT THE SOLE DISCRETION OF THE PUBLISHER.


